
           

City Council Agenda
Special Meeting

Wednesday, April 15, 2015
6: 00 p. m. - General Session

                          Marty Simonoff, Mayor                       Christine Marick, Mayor Pro Tem
Cecilia Hupp, Council Member Glenn Parker, Council Member Steven Vargas, Council Member

This agenda contains a brief general description of each item Council will consider. The City Clerk has on file
copies of written documentation relating to each item of business on this Agenda available for public
inspection. Contact the City Clerk’s Office at (714) 990-7756 or view the Agenda and related materials on the
City’s website at  www.cityofbrea.net. Materials related to an item on this agenda submitted to the Council after
distribution of the agenda packet are available for public inspection in the City Clerk’s Office at 1 Civic Center
Circle, Brea, CA during normal business hours. Such documents may also be available on the City’s website
subject to staff’s ability to post documents before the meeting.

Procedures for Addressing the Council
The Council encourages interested people to address this legislative body by making a brief presentation on a
public hearing item when the Mayor calls the item or address other items under Matters from the Audience. 
State Law prohibits the City Council from responding to or acting upon matters not listed on this agenda.

The Council encourages free expression of all points of view. To allow all persons the opportunity to speak,
please keep your remarks brief. If others have already expressed your position, you may simply indicate that
you agree with a previous speaker. If appropriate, a spokesperson may present the views of your entire group.
Council rules prohibit clapping, booing or shouts of approval or disagreement from the audience. PLEASE
SILENCE ALL PAGERS, CELL PHONES AND OTHER ELECTRONIC EQUIPMENT WHILE COUNCIL IS IN
SESSION. Thank you.

Special Accommodations
In compliance with the Americans with Disabilities Act, if you need special assistance to participate in this
meeting, please contact the City Clerk’s Office at (714) 990-7757. Notification 48 hours prior to the meeting will
enable City staff to make reasonable arrangements to ensure accessibility. (28 CFR 35.102.35.104 ADA Title
II)

Important Notice
The City of Brea shows both live broadcasts and replays of City Council Meetings on Brea Cable Channel 3
and over the Internet at www.cityofbrea.net. Your attendance at this public meeting may result in the recording
and broadcast of your image and/or voice as previously described.
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GENERAL SESSION
SPECIAL MEETING

6:00 p.m. - Council Chamber
Plaza Level 

 
CALL TO ORDER/ ROLL CALL - COUNCIL
 

1. Matters from the audience - Communications from the public are limited to items listed on the agenda.

 
ADMINISTRATIVE ITEMS - This agenda category is for City Council consideration of a wide variety of topics related
to the City's operations. Public comments regarding items in this section should be presented during "Matters from the
Audience."

 
2.   Potential consideration of a motion instructing staff to proceed with the project to construct

the proposed Downtown Parking Structure
 

ADJOURNMENT

 
 

NOTE:  This agenda is subject to amendments up to 24 hours prior to the meeting date.
 

 

  



Agenda Item   2. 
City of Brea

COUNCIL COMMUNICATION

TO: Honorable Mayor and City Council Members

FROM: City Manager 

DATE: 04/15/2015

SUBJECT: Consideration of Brea Downtown Superblock Parking Structure

RECOMMENDATION
Receive staff presentation, discuss policy issues, and provide staff direction
regarding any desired information needs and process for next steps to
consider the parking structure.  

BACKGROUND/DISCUSSION

BACKGROUND
At its meeting of January 6, 2015, the Council received an informational
update on the history and issues surrounding consideration of constructing a
new parking structure in the Brea Downtown.  The Council then directed staff
to work further with the Downtown property owners group to explore their
design concept for a parking structure, with the goal of achieving a more
detailed cost estimate for that design.  Additionally, the Council directed staff
to return with information regarding the potential for new and increased
Downtown revenues which could result from adding a new parking structure
Downtown. 
 
DISCUSSION
Staff is returning to Council to provide an update on the items requested as
directed at your January 6 meeting.  A notebook of topically organized
information is attached to this report for your information.  The notebook
includes: 

Materials previously provided at the January 6 meeting
Updated plans and cost estimate information from the Downtown
Owners group for its preferred parking structure design



Owners group for its preferred parking structure design
The most recent (October 2013) Downtown parking inventory and
forecast model from the City’s parking consultants, Gibson
Transportation
Revenue projections from the potential expansion of uses and related
new property taxes Downtown which could result from realizing a new
parking structure

Updated garage plans from Downtown Owners group - The Owner group
has submitted more detailed plans of its parking structure concept as was
discussed with the Council at the January 6 meeting.  They have also had
this design reviewed by a construction firm, Guy Yocum Construction, who
have experience with large and similar projects in the region.  Highlights
include: 

4 level (grade + 3) design
485 parking stalls (307 net, as 178 surface stalls exist today)
40’ approximate height (excluding architectural/elevator projections)
Police annex room (approx. 200 sq.ft.)
Dedicated trash room for service to tenants on the block
An estimated construction cost, with necessary allowances, of $8.9M*

For comparison purposes, the City’s parking structure design which was
being pursued prior to the disillusionment of the Redevelopment Agency,
featured: 

4 level  (grade + 3) design
444 parking stalls (266 net w.o. valet, as 178 surface stalls exist today)
47.5’ approximate height (excluding architectural/elevator projections)
15,000 sq. ft. commercial space shell fronting Birch Street
Dedicated “washout” area for use by restaurant tenants on the block
An estimated construction cost, with anticipated allowances, of $13.2M
(2011-12 estimate)

*this estimate has only had a cursory review at staff level and would need complete evaluation of qualified
construction cost estimator to assure it includes all necessary provisions.
 
As part of our dialog with the Owner’s Group staff have also received
clarification of the group’s vision for how the parking structure would move
forward.  The Owner’s Group proposal is for the City to pursue the revised
design concept and realize the parking structure as part of our Capital
Improvement Program (CIP), thus having the City control the construction



process and have responsibility for construction costs and related
expenditures.  
 
Brea Downtown parking model update (2013) – At the January 6 meeting
staff provided a summary of current downtown parking generation from our
most recent survey.  In response to Council’s desire to better understand
parking needs we are providing the background memorandum from our
consultants at Gibson Transportation.  This October 2013 update was
conducted to calibrate the parking model based on both actual and
forecasted use.  Downtown parking lots were surveyed over the Labor Day
weekend that year and parking garage count system data was also
reviewed.  Additionally, Gibson projected anticipated parking need from then
vacant shop spaces and also provided a future scenario where Old Navy is
gone, replaced with a live entertainment venue and restaurants (e.g
relocated and expanded Improv). 
 
Gibson’s work in 2013 suggests that a future scenario of an expanded live
entertainment venue could be accommodated within the current, overall,
downtown parking inventory of approximately 2300 stalls.  This 2013 update
builds off of Gibson’s prior work in the Brea Downtown conducted over many
years, which also highlighted the challenges of the distribution of
parking—most specifically parking deficiencies on the east side of Brea
Boulevard and the need for effective parking management solutions. 
Additional analysis would be needed to completely evaluate the practical
ability to provide for such an expansion of uses on the Superblocks (east
side of Brea Blvd.) within the existing parking inventory. 
 
At the time of the October 2013 update no further studies were
commissioned to assess the ability to realize an expanded entertainment
venue within the existing parking inventory via aggressive parking
management solutions.  While this may be speculatively possible, it is staff’s
understanding that discussions with potential tenants (including expanded
entertainment operators) found them unable to accept management solutions
alone and that additional parking on the east side of Brea Boulevard was
needed to realize such new tenants.

Revenue projections for an expanded Brea Downtown – City Council
have asked for a projection of additional revenue to the City which could
result from expanded and different uses in Brea Downtown, together with
realized increases in property tax, associated with a new parking structure on



Superblock I.  Staff worked with the Owner group and our longstanding
economist, Keyser Marston Associates, and the City’s sales tax consultant
MuniServices, to generate some projections.  A detailed projection forecast is
provided within the attached notebook (Tab 10). 
 
In summary, based on the anticipated tenant mix including an expanded
entertainment venue, revenue will come from various components in the
downtown and the City will most likely realize $193,700 in annual revenues
due to possible expansion.
 
There is currently revenue generated by leases or contracts in the
downtown.  A cell tower lease generates $34,000 per year and the current
parking valet generates approximately $40,000 per year.  If new commercial
uses are constructed on the eastern edge of Parking Structure 1 that could
increase revenues an additional $43,000.  Taken cumulatively, the
combination of new revenues and existing cell tower and valet revenue offers
an estimated $310,700 in annual revenue to the City.
 
No revenue was calculated related to charging for parking other than the
current valet agreement.  Contained within the Keyser Marston Associates
report dated June 19, 2012 (Tab 3), assumptions were outlined reflecting
potential revenue generation of $36,500 to $129,600 annually from a parking
structure with a fee system in place. The report also indicated that charging
for parking in Downtown Brea is inconsistent with similar developments in the
region.    It’s important to keep in mind that these are only projections and
our best estimates at this time. Unknown variables could certainly affect
revenues.
 
In addition, proposed larger entertainment venues could affect City expenses
to manage potentially larger crowds or maintain a larger more active area of
the downtown. This would offset some of the projected new revenues.
 
Policy Questions and Next Steps - For its study session discussion April 15
staff has identified several policy questions which remain in the critical path
toward Next Step direction for the possible pursuit of a new parking
structure.  These include: 

In light of the revised details of the Owner Group design concept and
presented information, does the City Council have a continued interest
in pursuing a new parking structure?



Does the Council have other informational needs prior to such decision?
If a continued interest exists, and all informational needs are fulfilled, the
City Council needs to provide direction to staff on:
Preferred parking structure design option (Owner Group concept, or ?)
Funding source for the project
Initiating work to prepare bid documents for design/build process
Other direction as determined and/or needed by the Council

RESPECTFULLY SUBMITTED:
Respectfully Submitted: Tim O'Donnell, City Manager
Prepared by: William Gallardo, Assistant City Manager/Administrative
Services Director
Concurrence: David M. Crabtree, Community Development Director
 

 

Attachments
Attachment 1 
Attachment 2 
Attachment 3 
Attachment 4 
Attachment 5 
Attachment 6 
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MEMORANDUM 
 
 
TO: David Crabtree, City of Brea 
 Maribeth Tinio, City of Brea 
 
FROM: Sean Mohn 
 Eugene Tang, AICP 
 Hassan Ahmed, EIT 
 
DATE: October 28, 2013 
 
RE: Brea Downtown Parking Study Update 2013 Ref: J1255 
 
 
 
Gibson Transportation Consulting, Inc. (GTC) was asked to update the November 2009 
Brea Downtown Parking Study Update. This analysis recalibrated the 2009 shared parking 
model in order to reflect the current usage patterns and evaluate the ability of the existing 
parking supply to adequately meet the existing parking demands. This update also provides 
an evaluation of the parking supply related to the projected parking demands of potential 
redevelopment opportunities. This memorandum summarizes the results of the analysis. 
 
 
BACKGROUND  
 
The 2009 Brea Downtown Parking Study Update found:  
 

 The target maximum occupancy level was 85-90% of the parking supply, which was 
consistent with the findings of the 2005 Parking Study Update 

 A peak utilization of 63% of the parking supply on a Saturday of a holiday weekend  

 The overall vacancy rate of the Downtown area was 24% (of which 14% was in a 
single former tenant, the Tower Records building) 

 The parking supply could sufficiently meet the proposed redevelopment scheme  

 Localized demand as a result of the redevelopment scheme may require additional 
overflow parking on select days   

 
 
STUDY AREA  
 
The Brea Downtown study area is bound by Ash Street to the north, Orange Avenue to the 
east, Imperial Highway to the south, and the flood control channel on the west. Three major 
components comprise the downtown area: the Birch Street Promenade and Superblocks 1 
and 2. The Birch Street Promenade is located along Birch Street, from Brea Boulevard
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westerly to approximately the Birch Street Parking Structure (Madrona Avenue). Both 
Superblocks 1 and 2 are located along the eastside of Brea Boulevard; Superblock 1 is south of 
Birch Street and Superblock 2 is north of Birch Street.  For the purposes of this analysis, the 
Gateway Center is included as a reference point but it is not included within the study area.    
 
A total of 2,303 parking spaces are available in the Brea Downtown area.  This supply is 
comprised of 1,666 spaces in the Birch Street and Brea Boulevard parking structures, 527 
spaces in smaller off-street parking lots, 56 marked on-street spaces (along Birch Street, 
Madrona Avenue, and Walnut Avenue), and approximately 54 unmarked on-street spaces 
(along Orange Avenue).     
 
 
EXISTING CONDITIONS  
 
The current land use scheme includes cinema, commercial, entertainment, office, and 
residential uses, and Table 1 details the floor area amounts of each land use type.  There is 
currently 216,295 square feet (sf) of leasable floor area available in the study area, in addition to 
4,700 cinema seats and 62 residential units. Based on current leasing information provided by 
City staff, there is a vacancy level of approximately 17% (or 36,815 sf) in the downtown area (of 
which 14% was in a single former tenant, the Tower Records building).   
 
 
Parking Survey Results 
 
In order to establish the current parking demands, a parking utilization survey was performed on 
Saturday, August 31, 2013 during the Labor Day weekend. This survey represents the typical 
summer conditions during a late August/early September holiday weekend. Figure 1 illustrates 
the locations of the parking utilization survey. It should be noted that Parking Lots 1 and 2 are 
located in the Gateway Center and were observed for potential users from the Birch Street 
Promenade. For the purposes of this analysis, these lots were surveyed for reference only and 
were not included in the analysis.     
 
In addition to the parking surveys, historic parking occupancy data was provided by City staff for 
the Brea Boulevard (PS 1) and Birch Street (PS 2) Parking Structures. This data was collected 
through the parking management software utilized for each structure; the hourly parking 
occupancy of each structure is counted through this system. Data for August 31, 2013 was 
provided to maintain a consistent dataset with the parking surveys described above.  
 
The August/September peak parking demand of 1,489 spaces was observed at 8:00 PM; this 
represents an overall occupancy level of 65%.  Table 2 presents the results of the combined 
parking survey and historical parking occupancy data. This occupancy level does not exceed 
the 85%-90% target maximum occupancy levels identified in the 2009 study.  
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Existing Conditions Calibration 
 
The parking data described above was used to calibrate the shared parking model to 
approximate the existing conditions. The calibration shows that the peak demand period would 
occur in late December. Tables 3A-B and Charts 1A-C illustrate the details of the late December 
peak month shared parking analysis for both the weekday and weekend conditions.  During the 
peak month, the weekday peak parking demand is estimated at 1,395 spaces at 8:00 PM and 
the weekend demand is estimated at 1,637 spaces at 8:00 PM.  This represents 61% and 71% 
occupancy during the weekday and weekend, respectively. These parking occupancy levels 
reflect the maximum parking demand that would be expected under the current 17% vacancy 
rate in the downtown area. 
 
 
Existing Conditions with Full Occupancy Calibration 
 
The calibrated shared parking model was used to project the conditions for fully occupied 
existing land uses. This analysis involved the restoration of the 36,815 sf of vacant commercial 
space to its designated land use (as provided by City staff) to represent the conditions of a fully 
occupied downtown area with zero vacancies. 
 
The calibration shows that the peak demand period would occur in late December. Tables 4A-B 
and Charts 2A-C illustrate the details of the late December peak month shared parking analysis 
for both the weekday and weekend conditions.  During the peak month, the weekday peak 
demand is estimated at 1,481 spaces at 8:00 PM and the weekend demand is estimated at 
1,734 spaces at 8:00 PM.  This represents 64% and 75% occupancy during the weekday and 
weekend, respectively. Again, these parking occupancy levels reflect the maximum parking 
demand that would be expected under full occupancy of the total leasable floor area in the 
downtown area. 
 
 
FUTURE CONDITIONS  
 
GTC identified the potential parking demand generated by the future land use scheme of the 
Brea Downtown area. As provided by City staff, the future redevelopment scheme consists of 
converting the 25,000 sf of retail space at 180 Brea Boulevard, currently occupied by Old Navy, 
into new entertainment space (which may be comprised of live performance theater with 
associated and distinct bar and restaurant space).  
 
This future redevelopment scheme builds upon the full occupancy scenario described above, 
with currently vacant commercial space re-occupied by a tenant of the same land use type (as 
provided by City staff). This redevelopment scheme is also summarized in Table 1.  
 
 
Redevelopment Scheme  
 
Applying the redevelopment scheme to the shared parking model indicates that the overall peak 
parking demand occurs during the late December holiday season.  The overall weekday peak of 
1,667 spaces would occur at 8:00 PM and the overall weekend peak of 1,964 spaces would 
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occur at 8:00 PM. This represents a demand level of 72% and 85% of the parking supply, 
respectively.  Tables 5A-B and Charts 3A-C illustrate the details of the Future Scheme’s peak 
month shared parking analysis for both weekday and weekend conditions.  
 
The non-holiday season peak demand occurs during July for both the weekday and weekend 
periods. The non-holiday weekday peak demand of 1,422 spaces occurs at 8:00 PM, and the 
non-holiday weekend peak demand of 1,935 spaces occurs at 8:00 PM. This represents a 
demand level of 62% and 84% of the parking supply, respectively.  
 
The shared parking results indicate that the total existing parking supply in the study area is 
able to satisfy the peak parking demand of this Future Redevelopment Scheme.  Even during 
the busiest hour of the year, the overall parking supply is anticipated to experience an 84% 
occupancy level.  
 
 
SUMMARY  
 

 The Brea Downtown shared parking model was updated to reflect current land use 
patterns and to project future parking demand based on the proposed redevelopment 
scheme.  

 The existing parking supply consists of 2,303 spaces spread among parking structures, 
off-street parking lots and curbside street parking.    

 The study area has 216,295 sf of commercial space, in addition to 4,700 cinema seats 
and 62 residential units. The area is currently experiencing a commercial space vacancy 
rate of 17%.   

 Based on the current vacancy rate, the parking surveys revealed a parking occupancy 
rate of 65% on an August/September holiday weekend.  

 Assuming the current vacancy rate, the shared parking model calibration projects an 
overall peak demand of 71% to occur on a late December weekend. 

 Assuming 100% occupancy of the commercial space in downtown, the shared parking 
model projects a peak demand of 75% on a late December weekend.       

 The redevelopment scheme assumes a 100% occupancy level and includes the 
conversion of 25,000 sf of existing retail space into new entertainment space. The total 
floor area would not be changed.  

 The overall peak parking demand of the redevelopment scheme is projected at 85% on 
a late December weekend.  

 The current parking supply is able to support the parking demands of the existing 
development, as well as the proposed redevelopment scheme. 

 The concept of sharing parking between the various uses of the Brea Downtown district 
is not a new one.  Similar to the various uses, the entire parking supply has always been 
considered as part of the Brea Downtown parking district and available for use by all 
area visitors. The consistent and continued usage of parking management strategies 
reinforces the notion that the parking supply is one unified supply; it also increases the 
efficiency and effectiveness of the entire parking supply. 





TABLE 1
BREA DOWNTOWN LAND USE SUMMARY

EXISTING AND FUTURE LAND USE SCHEMES

EXISTING (AUGUST 2013) FUTURE

LAND USES SIZE LAND USES SIZE

Multiplex Cinema 4,700 seats Multiplex Cinema 4,700 seats

Residential 62 units Residential 62 units

Commercial Commercial
IMPROV 8,047 sf IMPROV 8,047 sf

Entertainment converted from Retail 25,000 sf [a]
Subtotal Entertainment 33,047 sf

FAST FOOD 9,075 sf FAST FOOD 9,075 sf

OFFICE 22,022 sf OFFICE 22,022 sf

RESTAURANT 77,346 sf RESTAURANT 77,346 sf
Vacant 6,815 sf Restored from Vacant 6,815 sf

Subtotal Restaurant 84,161 sf Subtotal Restaurant 84,161 sf

RETAIL 61,595 sf RETAIL 61,595 sf
Vacant 30,000 sf Restored from Vacant 30,000 sf

Subtotal Retail 91,595 sf Converted to Entertainment (25,000) sf
Subtotal Retail 66,595 sf

YOGA STUDIO 1,395 sf YOGA STUDIO 1,395 sf

TOTAL FLOOR AREA 216,295 sf TOTAL FLOOR AREA 216,295 sf

Total Vacant 36,815 sf Total Vacant 0 sf
Vacancy Rate 17% Vacancy Rate 0%

Parking 2,303 spaces Parking 2,303 spaces

NOTES:
[a] Entertainment uses may be comprised of live performance theater with associated and distinct bar and restaurant space.
Currently Vacant
Restoration from Existing Vacant
Conversion of Land Use



TABLE 2
BREA DOWNTOWN PARKING STUDY

PARKING UTILIZATION SURVEY RESULTS

Lot / Survey Area Type Inventory 12:00 PM 1:00 PM 2:00 PM 3:00 PM 4:00 PM 5:00 PM 6:00 PM 7:00 PM 8:00 PM 9:00 PM 10:00 PM

Regular 182 94 120 108 111 89 90 66 85 89 64 45

ADA 3 3 3 4 3 2 1 1 3 1 2 2

Regular 299 224 245 234 231 222 212 255 296 286 222 139

ADA 7 3 3 4 1 2 14 6 5 2 2 2

3 Valet 43 16 21 14 14 19 24 34 34 34 22 16

Regular 114 66 96 109 100 98 114 113 109 114 81 96

ADA 5 2 2 2 1 3 5 5 5 5 0 1

Valet 88 16 16 18 16 15 21 45 56 52 32 19

ADA 3 1 0 0 0 0 0 0 0 0 0 0

6 Valet 15 ‐ ‐ ‐ ‐ ‐ 3 8 17 16 6 3

7 Street 35 [b] 22 19 27 31 25 35 33 37 37 24 14

Regular 167 / 85 [c] 55 73 89 76 65 57 77 79 84 77 71

ADA 6 3 4 5 5 4 2 6 5 5 2 3

Valet 82 [c] ‐ ‐ ‐ ‐ ‐ 6 17 53 55 42 27

9 Street 19 [b] 7 6 7 9 9 8 18 18 18 15 12

Valet 82 7 6 11 9 7 7 7 8 11 12 10

ADA 4 0 0 0 0 0 0 0 0 0 0 0

Regular 48 46 38 38 28 42 35 34 42 40 36 34

ADA 8 5 7 5 4 8 8 8 4 7 7 3

Brea (PS1) Structure 892 196 319 374 365 465 519 546 715 841 803 556

Birch (PS2) Structure 774 135 177 174 162 161 184 200 280 318 261 174

2,303 632 802 864 833 951 1,031 1,122 1,344 1,489 1,333 1,042

Notes:
[a] Parking Lots 1 & 2 were surveyed for reference purposes only. 
[b] Curb parking inventory calculated at 22' per space. Approximately 770' of curb parking available in Survey Area 7 and 410' of curb parking in Survey Area 9.

[d] The total excludes Parking Lots 1 & 2.

11

TOTAL (3‐11 + PS1/2) [d]

1 [a]

2 [a]

4

5

8

10

[c] Public parking in Lot 8 is comprised of 167 spaces before 5:00PM. After 5:00 PM, the lot is divided into public and valet parking; 85 spaces are available to the public with 82 
spaces available to valet operations. 



TABLE 3A
DOWNTOWN BREA

SHARED PARKING DEMAND SUMMARY - EXISTING CONDITIONS

PEAK MONTH:  LATE DECEMBER  --  PEAK PERIOD:  8 PM, WEEKEND

Projected Parking Supply: 2303 Stalls Weekday Weekend Weekday Weekend
Non- Non- Peak Hr Peak Mo Estimated Peak Hr Peak Mo Estimated

Base Mode Captive Project Base Mode Captive Project Adj Adj Parking Adj Adj Parking 
Land Use Quantity Unit Rate Adj Ratio Rate Unit Rate Adj Ratio Rate Unit 8 PM Late Decembe Demand 8 PM Late Decembe Demand
Retail 61,595 sf GLA 2.50 1.00 0.75 1.88 /ksf GLA 2.50 1.00 0.75 1.88 /ksf GLA 0.40 0.80 37 0.50 0.80 46
  Employee 0.80 1.00 1.00 0.80 /ksf GLA 0.80 1.00 1.00 0.80 /ksf GLA 0.90 0.90 40 0.80 0.90 35
Birch Street Restaurant 26,672 sf GLA 7.50 1.00 0.80 6.00 /ksf GLA 8.00 1.00 0.80 6.40 /ksf GLA 1.00 0.95 152 1.00 0.95 162
  Employee 1.50 1.00 1.00 1.50 /ksf GLA 2.00 1.00 1.00 2.00 /ksf GLA 1.00 1.00 40 1.00 1.00 53
Superblock Restaurant 50,674 sf GLA 6.50 1.00 0.80 5.20 /ksf GLA 8.00 1.00 0.80 6.40 /ksf GLA 1.00 0.95 250 1.00 0.95 308
  Employee 1.50 1.00 1.00 1.50 /ksf GLA 2.00 1.00 1.00 2.00 /ksf GLA 1.00 1.00 76 1.00 1.00 101
Fast Food Restaurant 9,075 sf GLA 3.00 1.00 0.65 1.95 /ksf GLA 3.50 1.00 0.65 2.28 /ksf GLA 0.50 0.95 8 0.80 0.95 16
  Employee 0.55 1.00 1.00 0.55 /ksf GLA 0.60 1.00 1.00 0.60 /ksf GLA 0.60 1.00 3 0.80 1.00 4
Entertainment 8,047 sf GLA 7.50 1.00 1.00 7.50 /ksf GLA 9.00 1.00 1.00 9.00 /ksf GLA 1.00 0.95 57 1.00 0.95 68
  Employee 1.50 1.00 1.00 1.50 /ksf GLA 1.00 1.00 1.00 1.00 /ksf GLA 1.00 1.00 12 1.00 1.00 16
Cineplex 4,700 seats 0.13 1.00 1.00 0.13 /seat 0.15 1.00 1.00 0.15 /seat 1.00 1.00 588 1.00 1.00 705
  Employee 0.01 1.00 1.00 0.01 /seat 0.01 1.00 1.00 0.01 /seat 1.00 1.00 47 1.00 1.00 47
Health Club - Zen N Fit Yoga 1,395 sf GLA 3.40 1.00 1.00 3.40 /ksf GLA 4.60 1.00 1.00 4.60 /ksf GLA 1.00 1.00 5 0.00 1.00 0
  Employee 0.60 1.00 1.00 0.60 /ksf GLA 0.40 1.00 1.00 0.40 /ksf GLA 1.00 1.00 1 0.00 1.00 0
Residential, Owned, Shared Spaces 62 units 0.00 1.00 1.00 0.00 /unit 0.00 1.00 1.00 0.00 /unit 0.98 1.00 0 0.98 1.00 0
  Reserved 1 sp/unit 1.00 1.00 1.00 1.00 /unit 1.00 1.00 1.00 1.00 /unit 1.00 1.00 62 1.00 1.00 62
  Guest 62 units 0.22 1.00 1.00 0.22 /unit 0.22 1.00 1.00 0.00 /unit 1.00 1.00 14 1.00 1.00 14
Office <25 ksf 22,022 sf GLA 0.24 1.00 1.00 0.24 /ksf GLA 0.04 1.00 1.00 0.04 /unit 0.01 0.80 0 0.00 0.80 0
  Employee 2.76 1.00 1.00 2.76 /ksf GLA 0.46 1.00 1.00 0.46 /unit 0.07 0.80 3 0.00 0.80 0

ULI base data have been modified from default values. Customer 1111 Customer 1319
Employee 222 Employee 256
Reserved 62 Reserved 62

Total 1395 Total 1637

Project Data



TABLE 3B
DOWNTOWN BREA

PEAK MONTH SUMMARY - EXISTING CONDITIONS

Late December
Weekday Estimated Peak-Hour Parking Demand

Projected Parking Supply: 2303 Stalls Overall Pk AM Peak Hr PM Peak Hr Eve Peak Hr
Monthly  Adj. 6 AM 7 AM 8 AM 9 AM 10 AM 11 AM 12 PM 1 PM 2 PM 3 PM 4 PM 5 PM 6 PM 7 PM 8 PM 9 PM 10 PM 11 PM 12 AM 8 PM 11 AM 5 PM 8 PM

Retail 80% 1        5        9        18      37      60      83      92      92      92      88      79      65      51      37        23        14        5        -     37               60               79               37               
  Employee 90% 4        7        18      33      37      42      44      44      44      44      44      42      42      42      40        33        18        7        -     40               42               42               40               
Birch Street Restaurant 95% -     -     -     -     23      61      114    114    99      61      76      114    144    152    152      152      144      114    38      152             61               114             152             
  Employee 100% -     8        20      30      36      36      36      36      36      30      30      40      40      40      40        40        40        34      14      40               36               40               40               
Superblock Restaurant 95% -     -     -     -     38      100    188    188    163    100    125    188    238    250    250      250      238      188    63      250             100             188             250             
  Employee 100% -     15      38      57      68      68      68      68      68      57      57      76      76      76      76        76        76        65      27      76               68               76               76               
Fast Food Restaurant 95% 1        2        3        5        9        14      17      17      15      10      9        10      14      13      8          5          3          2        1        8                 14               10               8                 
  Employee 100% 1        1        2        2        4        5        5        5        5        4        3        4        5        5        3          2          2          1        1        3                 5                 4                 3                 
Entertainment 95% -     -     -     -     -     -     -     -     -     -     -     14      29      43      57        57        57        57      57      57               -              14               57               
  Employee 100% -     -     -     1        1        1        1        1        1        2        5        8        12      12      12        12        12        12      12      12               1                 8                 12               
Cineplex Weekday 100% -     -     -     -     -     -     206    353    441    470    470    470    412    470    588      588      500      412    323    588             -              470             588             
  Employee 100% -     -     -     -     -     -     24      28      28      35      35      47      47      47      47        47        47        33      24      47               -              47               47               
Health Club - Zen N Fit Yoga 100% -     -     -     3        5        3        -     -     -     -     -     3        5        5        5          5          3          -     -     5                 3                 3                 5                 
  Employee 100% -     -     1        1        1        1        1        1        1        1        1        1        1        1        1          1          1          1        -     1                 1                 1                 1                 
Residential, Owned, Shared Spaces 100% -     -     -     -     -     -     -     -     -     -     -     -     -     -     -       -       -       -     -     -              -              -              -              
  Reserved 100% 62      62      62      62      62      62      62      62      62      62      62      62      62      62      62        62        62        62      62      62               62               62               62               
  Guest 100% -     1        3        3        3        3        3        3        3        3        3        6        8        14      14        14        14        11      7        14               3                 6                 14               
Office <25 ksf 80% -     -     1        2        4        2        1        2        4        2        1        -     -     -     -       -       -       -     -     -              2                 -              -              
  Employee 80% 1        15      37      46      49      49      44      44      49      49      44      24      12      5        3          1          -       -     -     3                 49               24               3                 

Customer 2        8        16      31      119    243    612    769    817    738    772    884    915    998    1,111   1,094   973      789    489    1,111          243             884             1,111          
TOTAL DEMAND Employee 6        46      116    170    196    202    223    227    232    222    219    242    235    228    222      212      196      153    78      222             202             242             222             

Reserved 62      62      62      62      62      62      62      62      62      62      62      62      62      62      62        62        62        62      62      62               62               62               62               
70      116    194    263    377    507    897    1,058 1,111 1,022 1,053 1,188 1,212 1,288 1,395   1,368   1,231   1,004 629    1,395          507             1,188          1,395          

ULI base data have been modified from default values. 1,395          507             1,188          1,395          
Footnote(s):

Late December
Weekend Estimated Peak-Hour Parking Demand

Overall Pk AM Peak Hr PM Peak Hr Eve Peak Hr
6 AM 7 AM 8 AM 9 AM 10 AM 11 AM 12 PM 1 PM 2 PM 3 PM 4 PM 5 PM 6 PM 7 PM 8 PM 9 PM 10 PM 11 PM 12 AM 8 PM 11 AM 5 PM 8 PM

Retail 80% 1        5        9        18      37      55      74      88      92      92      88      79      65      55      46        28        18        9        -     46               55               79               46               
E l 90% 4 7 18 33 37 42 44 44 44 44 44 42 37 35 35 29 20 7 35 42 42 35  Employee 90% 4        7      18    33    37    42    44    44    44    44    44    42    37      35      35      29      20      7      -   35             42             42             35             

Birch Street Restaurant 95% -     -     -     -     -     24      81      81      73      65      81      81      113    162    162      130      65        57      49      162             24               81               162             
  Employee 100% -     11      16      32      40      40      40      40      40      40      40      53      53      53      53        53        48        40      27      53               40               53               53               
Superblock Restaurant 95% -     -     -     -     -     46      154    154    154    123    154    154    215    292    308      246      123      108    92      308             46               154             308             
  Employee 100% -     20      30      61      76      76      76      76      76      76      76      76      101    101    101      101      91        81      51      101             76               76               101             
Fast Food Restaurant 95% 1        2        4        6        11      17      18      20      18      12      11      12      17      16      16        9          2          2        1        16               17               12               16               
  Employee 100% 1        1        2        2        4        5        5        5        5        4        3        4        5        5        4          3          2          1        1        4                 5                 4                 4                 
Entertainment 95% -     -     -     -     -     -     -     -     -     -     17      41      51      68      68        68        68        68      68      68               -              41               68               
  Employee 100% -     -     -     1        1        1        1        2        3        7        8        16      16      16      16        16        16        16      16      16               1                 16               16               
Cineplex Weekend 100% -     -     -     -     -     -     247    423    529    705    705    705    705    705    705      705      705      705    705    705             -              705             705             
  Employee 100% -     -     -     -     12      24      24      28      28      35      35      47      47      47      47        47        47        42      33      47               24               47               47               
Health Club - Zen N Fit Yoga 100% -     -     -     5        6        5        -     -     -     -     -     -     -     -     -       -       -       -     -     -              5                 -              -              
  Employee 100% -     -     1        1        1        1        1        1        -     -     -     -     -     -     -       -       -       -     -     -              1                 -              -              
  Reserved 100% 62      62      62      62      62      62      62      62      62      62      62      62      62      62      62        62        62        62      62      62               62               62               62               
  Guest 100% -     3        3        3        3        3        3        3        3        3        3        6        8        14      14        14        14        11      7        14               3                 6                 14               
Office <25 ksf 80% -     -     -     1        1        1        1        1        -     -     -     -     -     -     -       -       -       -     -     -              1                 -              -              
  Employee 80% -     2        5        6        7        8        7        6        5        3        2        1        -     -     -       -       -       -     -     -              8                 1                 -              

Customer 2        10      16      33      58      151    578    770    869    1,000 1,059 1,078 1,174 1,312 1,319   1,200   995      960    922    1,319          151             1,078          1,319          
TOTAL DEMAND Employee 5        41      72      136    178    197    198    202    201    209    208    239    259    257    256      249      224      187    128    256             197             239             256             

Reserved 62      62      62      62      62      62      62      62      62      62      62      62      62      62      62        62        62        62      62      62               62               62               62               
69      113    150    231    298    410    838    1,034 1,132 1,271 1,329 1,379 1,495 1,631 1,637   1,511   1,281   1,209 1,112 1,637          410             1,379          1,637          

ULI base data have been modified from default values. 1,637          410             1,379          1,637          
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TABLE 4A
DOWNTOWN BREA

SHARED PARKING DEMAND SUMMARY - EXISTING CONDITIONS, FULLY OCCUPIED

PEAK MONTH:  LATE DECEMBER  --  PEAK PERIOD:  8 PM, WEEKEND

Projected Parking Supply: 2303 Stalls Weekday Weekend Weekday Weekend
Non- Non- Peak Hr Peak Mo Estimated Peak Hr Peak Mo Estimated

Base Mode Captive Project Base Mode Captive Project Adj Adj Parking Adj Adj Parking 
Land Use Quantity Unit Rate Adj Ratio Rate Unit Rate Adj Ratio Rate Unit 8 PM Late Decembe Demand 8 PM Late Decembe Demand
Retail 91,595 sf GLA 2.50 1.00 0.75 1.88 /ksf GLA 2.50 1.00 0.75 1.88 /ksf GLA 0.40 0.80 55 0.50 0.80 69
  Employee 0.80 1.00 1.00 0.80 /ksf GLA 0.80 1.00 1.00 0.80 /ksf GLA 0.90 0.90 59 0.80 0.90 53
Birch Street Restaurant 33,487 sf GLA 7.50 1.00 0.80 6.00 /ksf GLA 8.00 1.00 0.80 6.40 /ksf GLA 1.00 0.95 191 1.00 0.95 204
  Employee 1.50 1.00 1.00 1.50 /ksf GLA 2.00 1.00 1.00 2.00 /ksf GLA 1.00 1.00 50 1.00 1.00 67
Superblock Restaurant 50,674 sf GLA 6.50 1.00 0.80 5.20 /ksf GLA 8.00 1.00 0.80 6.40 /ksf GLA 1.00 0.95 250 1.00 0.95 308
  Employee 1.50 1.00 1.00 1.50 /ksf GLA 2.00 1.00 1.00 2.00 /ksf GLA 1.00 1.00 76 1.00 1.00 101
Fast Food Restaurant 9,075 sf GLA 3.00 1.00 0.65 1.95 /ksf GLA 3.50 1.00 0.65 2.28 /ksf GLA 0.50 0.95 8 0.80 0.95 16
  Employee 0.55 1.00 1.00 0.55 /ksf GLA 0.60 1.00 1.00 0.60 /ksf GLA 0.60 1.00 3 0.80 1.00 4
Entertainment 8,047 sf GLA 7.50 1.00 1.00 7.50 /ksf GLA 9.00 1.00 1.00 9.00 /ksf GLA 1.00 0.95 57 1.00 0.95 68
  Employee 1.50 1.00 1.00 1.50 /ksf GLA 1.00 1.00 1.00 1.00 /ksf GLA 1.00 1.00 12 1.00 1.00 16
Cineplex 4,700 seats 0.13 1.00 1.00 0.13 /seat 0.15 1.00 1.00 0.15 /seat 1.00 1.00 588 1.00 1.00 705
  Employee 0.01 1.00 1.00 0.01 /seat 0.01 1.00 1.00 0.01 /seat 1.00 1.00 47 1.00 1.00 47
Health Club - Zen N Fit Yoga 1,395 sf GLA 3.40 1.00 1.00 3.40 /ksf GLA 4.60 1.00 1.00 4.60 /ksf GLA 1.00 1.00 5 0.00 1.00 0
  Employee 0.60 1.00 1.00 0.60 /ksf GLA 0.40 1.00 1.00 0.40 /ksf GLA 1.00 1.00 1 0.00 1.00 0
Residential, Owned, Shared Spaces 62 units 0.00 1.00 1.00 0.00 /unit 0.00 1.00 1.00 0.00 /unit 0.98 1.00 0 0.98 1.00 0
  Reserved 1 sp/unit 1.00 1.00 1.00 1.00 /unit 1.00 1.00 1.00 1.00 /unit 1.00 1.00 62 1.00 1.00 62
  Guest 62 units 0.22 1.00 1.00 0.22 /unit 0.22 1.00 1.00 0.00 /unit 1.00 1.00 14 1.00 1.00 14
Office <25 ksf 22,022 sf GLA 0.24 1.00 1.00 0.24 /ksf GLA 0.04 1.00 1.00 0.04 /unit 0.01 0.80 0 0.00 0.80 0
  Employee 2.76 1.00 1.00 2.76 /ksf GLA 0.46 1.00 1.00 0.46 /unit 0.07 0.80 3 0.00 0.80 0

ULI base data have been modified from default values. Customer 1168 Customer 1384
Employee 251 Employee 288
Reserved 62 Reserved 62

Total 1481 Total 1734

Project Data



TABLE 4B
DOWNTOWN BREA

PEAK MONTH SUMMARY - EXISTING CONDITIONS, FULLY OCCUPIED

Late December
Weekday Estimated Peak-Hour Parking Demand

Projected Parking Supply: 2303 Stalls Overall Pk AM Peak Hr PM Peak Hr Eve Peak Hr
Monthly  Adj. 6 AM 7 AM 8 AM 9 AM 10 AM 11 AM 12 PM 1 PM 2 PM 3 PM 4 PM 5 PM 6 PM 7 PM 8 PM 9 PM 10 PM 11 PM 12 AM 8 PM 11 AM 5 PM 8 PM

Retail 80% 1        7        14      27      55      89      124    137    137    137    131    117    96      76      55        34        21        7        -     55               89               117             55               
  Employee 90% 7        10      26      49      56      62      66      66      66      66      66      62      62      62      59        49        26        10      -     59               62               62               59               
Birch Street Restaurant 95% -     -     -     -     29      76      143    143    124    76      95      143    181    191    191      191      181      143    48      191             76               143             191             
  Employee 100% -     10      25      38      45      45      45      45      45      38      38      50      50      50      50        50        50        43      18      50               45               50               50               
Superblock Restaurant 95% -     -     -     -     38      100    188    188    163    100    125    188    238    250    250      250      238      188    63      250             100             188             250             
  Employee 100% -     15      38      57      68      68      68      68      68      57      57      76      76      76      76        76        76        65      27      76               68               76               76               
Fast Food Restaurant 95% 1        2        3        5        9        14      17      17      15      10      9        10      14      13      8          5          3          2        1        8                 14               10               8                 
  Employee 100% 1        1        2        2        4        5        5        5        5        4        3        4        5        5        3          2          2          1        1        3                 5                 4                 3                 
Entertainment 95% -     -     -     -     -     -     -     -     -     -     -     14      29      43      57        57        57        57      57      57               -              14               57               
  Employee 100% -     -     -     1        1        1        1        1        1        2        5        8        12      12      12        12        12        12      12      12               1                 8                 12               
Cineplex Weekday 100% -     -     -     -     -     -     206    353    441    470    470    470    412    470    588      588      500      412    323    588             -              470             588             
  Employee 100% -     -     -     -     -     -     24      28      28      35      35      47      47      47      47        47        47        33      24      47               -              47               47               
Health Club - Zen N Fit Yoga 100% -     -     -     3        5        3        -     -     -     -     -     3        5        5        5          5          3          -     -     5                 3                 3                 5                 
  Employee 100% -     -     1        1        1        1        1        1        1        1        1        1        1        1        1          1          1          1        -     1                 1                 1                 1                 
Residential, Owned, Shared Spaces 100% -     -     -     -     -     -     -     -     -     -     -     -     -     -     -       -       -       -     -     -              -              -              -              
  Reserved 100% 62      62      62      62      62      62      62      62      62      62      62      62      62      62      62        62        62        62      62      62               62               62               62               
  Guest 100% -     1        3        3        3        3        3        3        3        3        3        6        8        14      14        14        14        11      7        14               3                 6                 14               
Office <25 ksf 80% -     -     1        2        4        2        1        2        4        2        1        -     -     -     -       -       -       -     -     -              2                 -              -              
  Employee 80% 1        15      37      46      49      49      44      44      49      49      44      24      12      5        3          1          -       -     -     3                 49               24               3                 

Customer 2        10      21      40      143    287    682    843    887    798    834    951    983    1,062 1,168   1,144   1,017   820    499    1,168          287             951             1,168          
TOTAL DEMAND Employee 9        51      129    194    224    231    254    258    263    252    249    272    265    258    251      238      214      165    82      251             231             272             251             

Reserved 62      62      62      62      62      62      62      62      62      62      62      62      62      62      62        62        62        62      62      62               62               62               62               
73      123    212    296    429    580    998    1,163 1,212 1,112 1,145 1,285 1,310 1,382 1,481   1,444   1,293   1,047 643    1,481          580             1,285          1,481          

ULI base data have been modified from default values. 1,481          580             1,285          1,481          
Footnote(s):

Late December
Weekend Estimated Peak-Hour Parking Demand

Overall Pk AM Peak Hr PM Peak Hr Eve Peak Hr
6 AM 7 AM 8 AM 9 AM 10 AM 11 AM 12 PM 1 PM 2 PM 3 PM 4 PM 5 PM 6 PM 7 PM 8 PM 9 PM 10 PM 11 PM 12 AM 8 PM 11 AM 5 PM 8 PM

Retail 80% 1        7        14      27      55      82      110    131    137    137    131    117    96      82      69        41        27        14      -     69               82               117             69               
E l 90% 7 10 26 49 56 62 66 66 66 66 66 62 56 53 53 43 30 10 53 62 62 53  Employee 90% 7        10    26    49    56    62    66    66    66    66    66    62    56      53      53      43      30      10    -   53             62             62             53             

Birch Street Restaurant 95% -     -     -     -     -     31      102    102    92      81      102    102    143    204    204      163      81        71      61      204             31               102             204             
  Employee 100% -     13      20      40      50      50      50      50      50      50      50      67      67      67      67        67        60        50      34      67               50               67               67               
Superblock Restaurant 95% -     -     -     -     -     46      154    154    154    123    154    154    215    292    308      246      123      108    92      308             46               154             308             
  Employee 100% -     20      30      61      76      76      76      76      76      76      76      76      101    101    101      101      91        81      51      101             76               76               101             
Fast Food Restaurant 95% 1        2        4        6        11      17      18      20      18      12      11      12      17      16      16        9          2          2        1        16               17               12               16               
  Employee 100% 1        1        2        2        4        5        5        5        5        4        3        4        5        5        4          3          2          1        1        4                 5                 4                 4                 
Entertainment 95% -     -     -     -     -     -     -     -     -     -     17      41      51      68      68        68        68        68      68      68               -              41               68               
  Employee 100% -     -     -     1        1        1        1        2        3        7        8        16      16      16      16        16        16        16      16      16               1                 16               16               
Cineplex Weekend 100% -     -     -     -     -     -     247    423    529    705    705    705    705    705    705      705      705      705    705    705             -              705             705             
  Employee 100% -     -     -     -     12      24      24      28      28      35      35      47      47      47      47        47        47        42      33      47               24               47               47               
Health Club - Zen N Fit Yoga 100% -     -     -     5        6        5        -     -     -     -     -     -     -     -     -       -       -       -     -     -              5                 -              -              
  Employee 100% -     -     1        1        1        1        1        1        -     -     -     -     -     -     -       -       -       -     -     -              1                 -              -              
  Reserved 100% 62      62      62      62      62      62      62      62      62      62      62      62      62      62      62        62        62        62      62      62               62               62               62               
  Guest 100% -     3        3        3        3        3        3        3        3        3        3        6        8        14      14        14        14        11      7        14               3                 6                 14               
Office <25 ksf 80% -     -     -     1        1        1        1        1        -     -     -     -     -     -     -       -       -       -     -     -              1                 -              -              
  Employee 80% -     2        5        6        7        8        7        6        5        3        2        1        -     -     -       -       -       -     -     -              8                 1                 -              

Customer 2        12      21      42      76      185    635    834    933    1,061 1,123 1,137 1,235 1,381 1,384   1,246   1,020   979    934    1,384          185             1,137          1,384          
TOTAL DEMAND Employee 8        46      84      160    207    227    230    234    233    241    240    273    292    289    288      277      246      200    135    288             227             273             288             

Reserved 62      62      62      62      62      62      62      62      62      62      62      62      62      62      62        62        62        62      62      62               62               62               62               
72      120    167    264    345    474    927    1,130 1,228 1,364 1,425 1,472 1,589 1,732 1,734   1,585   1,328   1,241 1,131 1,734          474             1,472          1,734          

ULI base data have been modified from default values. 1,734          474             1,472          1,734          
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TABLE 5A
DOWNTOWN BREA

SHARED PARKING DEMAND SUMMARY - FUTURE CONDITIONS

PEAK MONTH:  LATE DECEMBER  --  PEAK PERIOD:  8 PM, WEEKEND

Projected Parking Supply: 2303 Stalls Weekday Weekend Weekday Weekend
Non- Non- Peak Hr Peak Mo Estimated Peak Hr Peak Mo Estimated

Base Mode Captive Project Base Mode Captive Project Adj Adj Parking Adj Adj Parking 
Land Use Quantity Unit Rate Adj Ratio Rate Unit Rate Adj Ratio Rate Unit 8 PM Late Decembe Demand 8 PM Late Decembe Demand
Retail 66,595 sf GLA 2.50 1.00 0.75 1.88 /ksf GLA 2.50 1.00 0.75 1.88 /ksf GLA 0.40 0.80 40 0.50 0.80 50
  Employee 0.80 1.00 1.00 0.80 /ksf GLA 0.80 1.00 1.00 0.80 /ksf GLA 0.90 0.90 43 0.80 0.90 38
Birch Street Restaurant 33,487 sf GLA 7.50 1.00 0.80 6.00 /ksf GLA 8.00 1.00 0.80 6.40 /ksf GLA 1.00 0.95 191 1.00 0.95 204
  Employee 1.50 1.00 1.00 1.50 /ksf GLA 2.00 1.00 1.00 2.00 /ksf GLA 1.00 1.00 50 1.00 1.00 67
Superblock Restaurant 50,674 sf GLA 6.50 1.00 0.80 5.20 /ksf GLA 8.00 1.00 0.80 6.40 /ksf GLA 1.00 0.95 250 1.00 0.95 308
  Employee 1.50 1.00 1.00 1.50 /ksf GLA 2.00 1.00 1.00 2.00 /ksf GLA 1.00 1.00 76 1.00 1.00 101
Fast Food Restaurant 9,075 sf GLA 3.00 1.00 0.65 1.95 /ksf GLA 3.50 1.00 0.65 2.28 /ksf GLA 0.50 0.95 8 0.80 0.95 16
  Employee 0.55 1.00 1.00 0.55 /ksf GLA 0.60 1.00 1.00 0.60 /ksf GLA 0.60 1.00 3 0.80 1.00 4
Entertainment 33,047 sf GLA 7.50 1.00 1.00 7.50 /ksf GLA 9.00 1.00 1.00 9.00 /ksf GLA 1.00 0.95 236 1.00 0.95 282
  Employee 1.50 1.00 1.00 1.50 /ksf GLA 1.00 1.00 1.00 1.00 /ksf GLA 1.00 1.00 50 1.00 1.00 66
Cineplex 4,700 seats 0.13 1.00 1.00 0.13 /seat 0.15 1.00 1.00 0.15 /seat 1.00 1.00 588 1.00 1.00 705
  Employee 0.01 1.00 1.00 0.01 /seat 0.01 1.00 1.00 0.01 /seat 1.00 1.00 47 1.00 1.00 47
Health Club - Zen N Fit Yoga 1,395 sf GLA 3.40 1.00 1.00 3.40 /ksf GLA 4.60 1.00 1.00 4.60 /ksf GLA 1.00 1.00 5 0.00 1.00 0
  Employee 0.60 1.00 1.00 0.60 /ksf GLA 0.40 1.00 1.00 0.40 /ksf GLA 1.00 1.00 1 0.00 1.00 0
Residential, Owned, Shared Spaces 62 units 0.00 1.00 1.00 0.00 /unit 0.00 1.00 1.00 0.00 /unit 0.98 1.00 0 0.98 1.00 0
  Reserved 1 sp/unit 1.00 1.00 1.00 1.00 /unit 1.00 1.00 1.00 1.00 /unit 1.00 1.00 62 1.00 1.00 62
  Guest 62 units 0.22 1.00 1.00 0.22 /unit 0.22 1.00 1.00 0.00 /unit 1.00 1.00 14 1.00 1.00 14
Office <25 ksf 22,022 sf GLA 0.24 1.00 1.00 0.24 /ksf GLA 0.04 1.00 1.00 0.04 /unit 0.01 0.80 0 0.00 0.80 0
  Employee 2.76 1.00 1.00 2.76 /ksf GLA 0.46 1.00 1.00 0.46 /unit 0.07 0.80 3 0.00 0.80 0

ULI base data have been modified from default values. Customer 1332 Customer 1579
Employee 273 Employee 323
Reserved 62 Reserved 62

Total 1667 Total 1964

Project Data



TABLE 5B
DOWNTOWN BREA

PEAK MONTH SUMMARY - FUTURE CONDITIONS

Late December
Weekday Estimated Peak-Hour Parking Demand

Projected Parking Supply: 2303 Stalls Overall Pk AM Peak Hr PM Peak Hr Eve Peak Hr
Monthly  Adj. 6 AM 7 AM 8 AM 9 AM 10 AM 11 AM 12 PM 1 PM 2 PM 3 PM 4 PM 5 PM 6 PM 7 PM 8 PM 9 PM 10 PM 11 PM 12 AM 8 PM 11 AM 5 PM 8 PM

Retail 80% 1        5        10      20      40      65      90      100    100    100    95      85      70      55      40        25        15        5        -     40               65               85               40               
  Employee 90% 5        7        19      36      41      45      48      48      48      48      48      45      45      45      43        36        19        7        -     43               45               45               43               
Birch Street Restaurant 95% -     -     -     -     29      76      143    143    124    76      95      143    181    191    191      191      181      143    48      191             76               143             191             
  Employee 100% -     10      25      38      45      45      45      45      45      38      38      50      50      50      50        50        50        43      18      50               45               50               50               
Superblock Restaurant 95% -     -     -     -     38      100    188    188    163    100    125    188    238    250    250      250      238      188    63      250             100             188             250             
  Employee 100% -     15      38      57      68      68      68      68      68      57      57      76      76      76      76        76        76        65      27      76               68               76               76               
Fast Food Restaurant 95% 1        2        3        5        9        14      17      17      15      10      9        10      14      13      8          5          3          2        1        8                 14               10               8                 
  Employee 100% 1        1        2        2        4        5        5        5        5        4        3        4        5        5        3          2          2          1        1        3                 5                 4                 3                 
Entertainment 95% -     -     -     -     -     -     -     -     -     -     -     59      118    177    236      236      236      236    236    236             -              59               236             
  Employee 100% -     -     -     3        3        3        3        5        5        10      23      35      50      50      50        50        50        50      50      50               3                 35               50               
Cineplex Weekday 100% -     -     -     -     -     -     206    353    441    470    470    470    412    470    588      588      500      412    323    588             -              470             588             
  Employee 100% -     -     -     -     -     -     24      28      28      35      35      47      47      47      47        47        47        33      24      47               -              47               47               
Health Club - Zen N Fit Yoga 100% -     -     -     3        5        3        -     -     -     -     -     3        5        5        5          5          3          -     -     5                 3                 3                 5                 
  Employee 100% -     -     1        1        1        1        1        1        1        1        1        1        1        1        1          1          1          1        -     1                 1                 1                 1                 
Residential, Owned, Shared Spaces 100% -     -     -     -     -     -     -     -     -     -     -     -     -     -     -       -       -       -     -     -              -              -              -              
  Reserved 100% 62      62      62      62      62      62      62      62      62      62      62      62      62      62      62        62        62        62      62      62               62               62               62               
  Guest 100% -     1        3        3        3        3        3        3        3        3        3        6        8        14      14        14        14        11      7        14               3                 6                 14               
Office <25 ksf 80% -     -     1        2        4        2        1        2        4        2        1        -     -     -     -       -       -       -     -     -              2                 -              -              
  Employee 80% 1        15      37      46      49      49      44      44      49      49      44      24      12      5        3          1          -       -     -     3                 49               24               3                 

Customer 2        8        17      33      128    263    648    806    850    761    798    964    1,046 1,175 1,332   1,314   1,190   997    678    1,332          263             964             1,332          
TOTAL DEMAND Employee 7        48      122    183    211    216    238    244    249    242    249    282    286    279    273      263      245      200    120    273             216             282             273             

Reserved 62      62      62      62      62      62      62      62      62      62      62      62      62      62      62        62        62        62      62      62               62               62               62               
71      118    201    278    401    541    948    1,112 1,161 1,065 1,109 1,308 1,394 1,516 1,667   1,639   1,497   1,259 860    1,667          541             1,308          1,667          

ULI base data have been modified from default values. 1,667          541             1,308          1,667          
Footnote(s):

Late December
Weekend Estimated Peak-Hour Parking Demand

Overall Pk AM Peak Hr PM Peak Hr Eve Peak Hr
6 AM 7 AM 8 AM 9 AM 10 AM 11 AM 12 PM 1 PM 2 PM 3 PM 4 PM 5 PM 6 PM 7 PM 8 PM 9 PM 10 PM 11 PM 12 AM 8 PM 11 AM 5 PM 8 PM

Retail 80% 1        5        10      20      40      60      80      95      100    100    95      85      70      60      50        30        20        10      -     50               60               85               50               
E l 90% 5 7 19 36 41 45 48 48 48 48 48 45 41 38 38 31 21 7 38 45 45 38  Employee 90% 5        7      19    36    41    45    48    48    48    48    48    45    41      38      38      31      21      7      -   38             45             45             38             

Birch Street Restaurant 95% -     -     -     -     -     31      102    102    92      81      102    102    143    204    204      163      81        71      61      204             31               102             204             
  Employee 100% -     13      20      40      50      50      50      50      50      50      50      67      67      67      67        67        60        50      34      67               50               67               67               
Superblock Restaurant 95% -     -     -     -     -     46      154    154    154    123    154    154    215    292    308      246      123      108    92      308             46               154             308             
  Employee 100% -     20      30      61      76      76      76      76      76      76      76      76      101    101    101      101      91        81      51      101             76               76               101             
Fast Food Restaurant 95% 1        2        4        6        11      17      18      20      18      12      11      12      17      16      16        9          2          2        1        16               17               12               16               
  Employee 100% 1        1        2        2        4        5        5        5        5        4        3        4        5        5        4          3          2          1        1        4                 5                 4                 4                 
Entertainment 95% -     -     -     -     -     -     -     -     -     -     71      169    212    282    282      282      282      282    282    282             -              169             282             
  Employee 100% -     -     -     3        3        3        3        7        13      30      33      66      66      66      66        66        66        66      66      66               3                 66               66               
Cineplex Weekend 100% -     -     -     -     -     -     247    423    529    705    705    705    705    705    705      705      705      705    705    705             -              705             705             
  Employee 100% -     -     -     -     12      24      24      28      28      35      35      47      47      47      47        47        47        42      33      47               24               47               47               
Health Club - Zen N Fit Yoga 100% -     -     -     5        6        5        -     -     -     -     -     -     -     -     -       -       -       -     -     -              5                 -              -              
  Employee 100% -     -     1        1        1        1        1        1        -     -     -     -     -     -     -       -       -       -     -     -              1                 -              -              
  Reserved 100% 62      62      62      62      62      62      62      62      62      62      62      62      62      62      62        62        62        62      62      62               62               62               62               
  Guest 100% -     3        3        3        3        3        3        3        3        3        3        6        8        14      14        14        14        11      7        14               3                 6                 14               
Office <25 ksf 80% -     -     -     1        1        1        1        1        -     -     -     -     -     -     -       -       -       -     -     -              1                 -              -              
  Employee 80% -     2        5        6        7        8        7        6        5        3        2        1        -     -     -       -       -       -     -     -              8                 1                 -              

Customer 2        10      17      35      61      163    605    798    896    1,024 1,141 1,233 1,370 1,573 1,579   1,449   1,227   1,189 1,148 1,579          163             1,233          1,579          
TOTAL DEMAND Employee 6        43      77      149    194    212    214    221    225    246    247    306    327    324    323      315      287      247    185    323             212             306             323             

Reserved 62      62      62      62      62      62      62      62      62      62      62      62      62      62      62        62        62        62      62      62               62               62               62               
70      115    156    246    317    437    881    1,081 1,183 1,332 1,450 1,601 1,759 1,959 1,964   1,826   1,576   1,498 1,395 1,964          437             1,601          1,964          

ULI base data have been modified from default values. 1,964          437             1,601          1,964          
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CITY OF BREA 

 

ADMINISTRATIVE SERVICES 
DEPARTMENT 

 
 

 
TO:  Mayor and City Council  
 
FROM: Bill Gallardo, Assistant City Manager/Administrative Services Director 
 
DATE:    April 9, 2015 
 
SUBJECT: Downtown Enhanced Revenue Projections 
 
 
 

BACKGROUND 
 

 
At the Council Meeting of January 6, the City Council directed staff to estimate how 

much new revenue could be generated with the construction of a multi-level parking 

structure behind the Tower Records Building. This new parking structure could then 

support expanded uses in the downtown by improving current parking needs and grow 

businesses in the downtown. 

 

The following data was collected in which to perform this analysis: 

 

1. Established the baseline of current property tax and sales tax revenues for the 

businesses along the eastside of Brea Boulevard from Imperial Highway north to 

the end of Superblock 2.   This are includes all businesses from Tap’s Fish 

House and Brewery north to Gyu-Kaku Japanese Restaurant. 

 

2. Established a baseline of current sales tax revenues for the businesses on Birch 

Street from Brea Boulevard west to Walnut Avenue.  This would include Farrell’s 

Ice Cream Parlor west to Cha Cha’s Latin Kitchen. 
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3. Keyser Marston Associates was also contacted to ascertain the “spin-off” 

revenues of an LA Fitness located at the Tower Records Building.  In addition, 

staff used prior reports from Keyser Marston Associates to calculate revenue 

generation from new retail, commercial, and other potential uses in the 

downtown. 

 

4. Staff also relied on ownership in the downtown along with data collection by our 

sales tax consultant, MuniServices to assist with the sales tax projections. 

 

 

ASSUMPTIONS 

 

In addition to the data collection the following assumptions were included in this 

analysis: 

 

1. New sales tax growth of businesses between 5% and 20% based on proximity 

to the new parking structure. 

 

2. The IMPROV relocates to new entertainment venue at the Old Navy site with 

two new restaurants.  

 

3. Property Taxes and Sales tax from the Old Navy site and existing retail 

establishment is removed from the revenue calculations due to the reuse of the 

site. 

 

4. The construction of approximately 12,900 square feet of new commercial and 

retail space at the eastern edge of Parking Structure 1 facing Brea Boulevard. 

 

5. The Gaslight Square property is repurposed to include 6,000 square feet of food 

uses (food court). In addition, we have been contacted that ownership of this 

property is committing $15,000 annually towards the cost of a structure. 
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6. The parking Valet increases from $5 to $6 per vehicle and there is a 25% 

increase in its use due to a larger entertainment venue and related activity 

based on the existing contract with the valet operator. 

 
 

ANALYSIS 

 

Upon completion of the data collection and utilizing the prior listed assumptions the 

following new revenue generation is estimated to be realized by the City.  The revenue 

generation is broken down by category ranging from “Most Likely” to “Optimistic”. 

 

“Most Likely” – given the planned projects and proposed improved areas 

   

“Optimistic” – assuming a favorable outcome of further Downtown expansion 

 

The estimated revenues presented are based the most current projection information 

available and in our best informed estimate.  Certainly variables on any specific uses 

and long term viability will effect revenues. Most likely the revenue projections will 

increase annually over time due to normal inflation and the general increase in the cost 

of goods and services. 

 

OTHER REVENUES 

 

There is currently revenue generated by City leases or contracts in the downtown.  A cell 

tower lease generates $34,000 per year and the current parking valet contract generates 

approximately $40,000 per year.  These revenues are currently placed in the City’s 

General Fund. 

 

There has been conversation with Downtown ownership regarding expanded uses of 

adjacent properties near the west parking structure, but no tangible revenue projections 

can be made at this time. 

 

Attachments 



Estimated Annual Revenue Generation

Most Likely

Property Taxes - City Share 13,500$  

New IMPROV entertainment venue with two restaurants replacing existing building, $6 million in added valuation

New tenant improvements at Tower Records Building, $3 million in added valuation

Sales Tax

Increased sales of existing business on Superblock 1/Superblock 2 and a portion of Birch Street 53,000    

Two new restaurants at IMPROV entertainment venue 44,000    

Estimated "spin-off" of sales tax revenues from LA Fitness with approximately 1200 to 1500 visitors daily 25,000    

New food court at Gaslight Square 20,000    

Valet

Increase valet from $5 to $6 per car (based on current contract with valet operator) 12,500    

Estimate of 25% increase in car volume with new entertainment venue 10,700    

Other

Gaslight Square  - Ownership Contribution 15,000    

Subtotal New 193,700  

** Current Valet Contract 40,000    

** Current Cell Tower Lease 34,000    

Subtotal Existing 74,000    

Total 267,700  

Optimistic

Sales Tax

New restaurant and retail store on eastern edge of Parking Structure 1 along Brea Boulevard  43,000    

Grand Total 310,700  

** Existing revenue sources from the Downtown

Other 

Repositioning Parking Structure #2 [western structure] with new adjacent uses ?
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MEMORANDUM 
 
 
To: Bill Gallardo, Assistant City Manager  
 City of Brea 
 
From: Kevin Engstrom 
 
Date: March 11, 2015 
 
Subject: LA Fitness Spin-Off Benefits 
 
 
Pursuant to your request, Keyser Marston Associates, Inc. (KMA) researched the 
potential impact of a fitness facility on Downtown Brea.  As KMA understands the 
situation, LA Fitness (Tenant) is considering occupying the vacant Tower Records 
building on the southeast corner of Birch Street and Brea Boulevard. Brokers 
representing the Tenant anticipate 1,200 - 1,500 daily visitors, as the Tenant typically 
expects between 1.0 and 1.5 workouts per month, per square foot of space.  Given this 
activity, the City of Brea (City) requested that KMA research the potential impact of the 
Tenant on nearby establishments.  To that end, KMA conducted a brief literature review 
to evaluate if nearby establishments in downtowns or retail centers are impacted by a 
fitness facility.   The literature review found there is a significant amount of anecdotal 
evidence suggesting nearby tenants benefit from a fitness facility; however, there was 
limited to no quantitative evidence provided.  The findings are summarized below. 
 

 The fitness industry is growing and expected to continue to grow for the next five 
to ten years; consequently many chains are currently expanding. (Goldman, 
2013) 
 

 Key location issues for fitness facilities include landlord relationships, strategic 
locations and synergy with nearby tenants. (Misonzhnik, 2011) 
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 Many articles indicate fitness facilities are increasingly taking over existing retail 
buildings, as they are adaptive and pay rents that are commensurate with other 
anchor tenants. (Thurston, 2014) 
 

 Brokers indicate that traffic to shopping centers increases with the presence of a 
fitness facility. (Maling, 2014)   
 

 In many instances, fitness facilities are becoming the core tenants in shopping 
centers, as other tenants realize the benefits of increased visitation.  (Allison, 
2010) 

  

 Typical tenants clustering around a fitness facility include juice bars, sporting 
goods stores and restaurants offering takeout services.  Other co-tenancies 
include grocery stores, banks and pharmacies, which also draw daily/weekly 
users.  Conversely, fitness facilities do not generate many fashion or jewelry 
store shoppers.  (Hudson, 2011) 
 

 Fitness facilities can extend the hours of a retail center, particularly during the 
week. Further, Monday is the busiest day for many fitness facilities, which can be 
a slow retail day. 

 

 Fitness facilities can attract a more diverse clientele to a downtown or shopping 
center, as some gym users are not likely to visit a location to just shop. (Dineen, 
2014) 

 

 As more patrons are shopping on-line, property owners are looking to fitness 
facilities as a means to increase project traffic.  (Bhattarai, 2014) 

 

 Parking is often referenced as a drawback for fitness facilities, as they attract a 
significant amount of weeknight traffic. (Hudson, 2011) 

 
The literature review indicates there is anecdotal evidence suggesting fitness facilities 
can have a positive impact on a retail center.  In particular, fitness facilities generate a 
significant number of visitors, which is important in this era of on-line shopping and 
tenant consolidation.  These visitors will then patronize nearby establishments (e.g. take 
out restaurants, juice bars, pharmacies, etc.), particularly during the week when 
shopping activity is traditionally slower.  
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